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Abstract- Project-based learning encourages student to create projects are meaningful in learning experiences. This method 
promotes and develops a vision for student success in the new global economy through 21st century learning (P21).   This study 
concerns data collected from a sample group of 83 students majoring in Business English Program. They enrolled in English 
for Marketing course in first semester of 2015 (August  - November 2015). The research tools contain 1) seven lesson plans 
with seven units for English for Marketing and Advertising. 2) The project outline based on framework for 21st century 
learning:  critical thinking skill, creativity, communication, collaboration and college and career readiness. The results can be 
described into two main parts as 1) English teaching method through project-based learning in English for Marketing and 
Advertising Course and 2) project - based learning activity in  English for Marketing and Advertising Course. 
 
Index Terms- English Teaching Methods, Project -Based Learning, English for Marketing and Advertising.  
 
I. INTRODUCTION 
 
Project-based learning (PBL)  is centered on the 
learner and affords learners the opportunity for 
in-depth investigations of worthy topics. The learners 
are more autonomous as they construct 
personally-meaningful artifacts that are 
representations of their learning (Grant, 2002). Three 
general models of project work for educational 
purposes are 1) Project exercise: to apply knowledge 
and techniques already acquired to an academic issue 
in a subject area already familiar to them 2) Project 
component: to broader and scope is larger; the project 
is more interdisciplinary in nature an often related to 
“real world” issues 3) Project orientation: to complete 
form the entire basis of their university education, 
while instructional teaching is provided only to 
supplement that requirements of the project topics 
(Morgan, 1983).  This study mixed those three models 
of project work by focusing on the Project component 
in case of some projects involving to their diary life or 
they applied the knowledge from the lessons to their 
small business. 
Teaching method also integrate learning on 21st 
century student outcome describing student 
knowledge development through core academic 
subject, language skills to succeed in work and life. It 
uses the concept of 21st century learning framework: 
critical thinking skill, creativity, communication, 
collaboration and college and career readiness. 
 
II. OBJECTIVE OF THE STUDY 
 
1. To analyze English Teaching Methods through 
project-based learning in English for Marketing and 
Advertising Course. 
2. To analyze student’s projects through project - 
based learning activity in English for Marketing and 
Advertising Course. 

III. RESEARCH METHODOLOGY 
 
This study concerns data collected from a sample 
group of 83 students majoring in Business English 
Program. They enrolled in English for Marketing 
course in first semester of 2015 (August  - November 
2015). 
The research tools contain 1) seven lesson plans with 
seven units for English for Marketing and Advertising. 
2) The project outline based on framework for 21st 
century learning:  critical thinking skill, creativity, 
communication, collaboration and college and career 
readiness. 
 
IV. RESULTS 
 
The results can be described into two main parts as 1) 
English teaching method through project-based 
learning in English for Marketing and Advertising 
Course and 2) project - based learning activity in  
English for Marketing and Advertising Course. 
1. English teaching method through project-based 
learning 
Pre-teaching, while-teaching and post-teaching 
technique was mainly used for seven lesson plans. 
Each unit contains three activities “3P”, presenting, 
practicing and producing. The producing step from 
unit one to unit seven will be as the course project 
through creative group work. There are as follows: 
Unit 1 Company survey and company profile (top 
ranking company from Fortune magazine, company 
in each continent as Thailand, Asia or ASEAN, and 
others) 
Unit 2 Questionnaire survey the customer need 
Unit 3 Marketing plan 
Unit 4 Creating ad 
Unit 5 Marketing tools 
Unit 6 Presenting company public face 
Unit 7 Marketing through trade fairs 
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2. Students’ projects 
From project- based learning activity in English for 
Marketing and Advertising Course, students were 
assigned to set their own business companies. Those 
projects can be analyzed as followings: 
 
2.1  Student interests 
Students selected the projects in ten groups of seven 
or eight. Most of the projects were food products ( 6 
groups),  information technology ( 2 groups) and 
others ( 2 groups).  The names and product types are 
shown in Table 1. 
 

Table 1: Student interests 

 
 
2.2 Projects and learning objectives 
The projects response the course aims with seven 
learning objectives as in Table 2. 
 

Table 2: Students’ Project related to learning objectives (All 
projects meet the learning objectives from seven objectives as in 

Table 2.) 

 
 
2.3 Students’ projects and 21st century learning 
framework 
Students’ projects response the concept of 21st 
century learning framework in terns of critical 
thinking skill, creativity, communication, 
collaboration and college and career readiness. The 
homepages of their products can be accessed as in 
Table 3 and Figure 1. 

Table 3: Projects and 21st century learning framework 

 
 
The followings are the example of students’ homepage 
projects 

 
Fig. 1 Student’s project homepage: Yummy 

 

 

 

 
Fig. 2 Student’s project homepages: Yummy, , FECT, and Herb 

Blam 
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Fig. 3  Video showing of Project named Big Heroes Salad and  

career readiness 
 
CONCLUSIONS 
 
Project-based learning is useful for language teacher 
on afford students’ learning especially integrating 
learning on 21st century student outcome. They can 
perform and create their projects on setting 
demonstrative companies in English for Marketing 
and Advertising Course. The teaching method 
followed the teaching (Pre-while-post- teaching) with 
four skills and using “3P” technique ( Presenting, 
Practicing and Producing). The students’ project from 
ten groups showing their ability that response to the 
course objectives and according to 21st century 
learning framework in terns of critical thinking skill, 
creativity, communication, collaboration and college 
and career readiness. The effectiveness of the project 
implementation was found from analyzing teacher 
acceptance and student highly engagement in the 
process. PBL will supplement the teacher as to 
develop the lessons to suit the student ability and 
interest. 
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